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YUMA and YUMALUNDI

Dhawura nguna, dhawura Ngunnawal. Yanggu ngalawiri, 
dhunimanyin Ngunnawalwari dhawurawari. 

Nginggada Dindi dhawura Ngunnawalbun
yindjumaralidjinyin. 

This is Ngunnawal Country. Today we are gathering on 
Ngunnawal country. We always pay respect to Elders, 

female and male, and Ngunnawal country.



Putting names to faces

Todd wrighT dr. pam faulks shae lalor Deb Beetham





Thankyou to the awards sponsors and volunteers



overview

• Heads up from tourism awards manager – deb Beetham
• Rev up. from chair of judges – pam faulks
• Important dates
• what’s new in 2022 (only a few things)
• Review Pro and ONLINE REVIEW PROCESS
• The portal
• Getting on the write path with shae lalor
• Getting your plan together
• Q+A



If you’re here – aim high 





You need to nominate 

25 national categories
3 local categories



See who the best 
in Australia are

2021 Australian Tourism 
Awards - Winners - Quality 
Tourism Australia

https://www.qualitytourismaustralia.com/australian-tourism-awards/2021-australian-tourism-awards-winners/


See who the best 
in the canberra
region are

https://canberratourismawards.com.au/winners/

https://canberratourismawards.com.au/winners/


There’s lots of help 
on offer



Download the 
2022 handbook for entrants

https://canberratourismawards.com.au/wp-
content/uploads/2022/05/20210523-CRTA-Print-
EntrantsHandbook-A4.pdf

https://canberratourismawards.com.au/wp-content/uploads/2022/05/20210523-CRTA-Print-EntrantsHandbook-A4.pdf


Important dates



Call on DEB for everything…

• Entrant support available
• Submission review process & deadline
• Business standards / Quality tourism 

accreditation process
• Star ratings (ACCOM only)
• Q+A

General manager
NCAA and CRTA



Make it easy on yourself

• Accredited establishments are NOT required to complete business standards.
• If you have completed the business standards in 2021, your responses should be 

pre-filled automatically with what has been supplied in 2021 and you simply need 
to review your responses and re-submit.

• You can use these answers to work toward full accreditation at a later date





A new chair of judges



Hi Pam!

•Welcome to the 2022 program 
•What judges are looking for
•Who’s on board this year
• Advice from the national awards

Dr. Pam Faulks – Chair of Judges
National and Local Judge



What’s new in  ‘22



What’s new in 2022

1.The qualifying period is back to 12 months
2.The total word count is increased to 10,000 words
3.Sub questions are back
4.New images inclusion process in the portal



What’s being kept kicking

1.Business impacts (COVID-19) question is still 
around

2.Review pro - consumer rating score will still 
contribute to the final score

3.Online review – still counts



What are scores worth

For most categories at local level:

1. Submission Score /70 
2. Online review /10 
3. Consumer rating /20
4. Site visit (no points)

NATIONAL LEVEL
1. SUBMISSION SCORE  / 100

For some categories at local level:

1. Submission Score /90 
2. Online review /10 
3. Site visit (no points)

NATIONAL LEVEL
1. SUBMISSION SCORE  / 100



Example scoring (70 points)

1. Introduction (15 marks)
*2. Business Development (15 marks)
3. Marketing (15 marks)
4. Customer Experience (15 marks)
5. Responsible tourism (10 marks)



Site visits
Verification purposes - 0% of score



SITE VISIT PROCESS (WHERE APPLICABLE)

Site visit judges will ask to see evidence of documentation and activity in the 
following areas:

• HR
• Business & Marketing Planning
• Customer Service
• Business Operations
• Risk Management
• Environmental Management



Customer feedback
Review pro

20% of submission score*



Review Pro 
Links provided at nomination will be 
used to aggregate your online 
reviews.

17 categories are included

Review pro score counts for UP TO 
20% of your score (WHERE APPLICABLE)

It takes 14 days to setup an account







12 months in review pro



Online review 
process

10% of submission score*



What will be judged
List of questions with yes/no for q’s linked
to the quality and consistency of your 
online presence:

1. website 
2. social media channels 
3. search engine ranking 
4. external review and booking sources



Provide your links

Entrants will need to provide the following links: 
1. Website 
2. Facebook 
3. TripAdvisor 
4. Instagram 
5. Google Listing URL
6. Twitter (if applicable) 
7. Pinterest (if applicable) 
8. Booking.com (if applicable)



Questions to be marked (10%)
1. Does the website provide a clear overview of the product/service?

2. Is the website mobile optimised? 

3. Is the business actively engaged on social media?

4. Do their social media pages actively promote the region and encourage 
visitation?

5. Does the business regularly respond to reviews?

6. Is the website search engine optimised?

7. Is there a clear call to action on the website?

8. Does their website actively promote the region and encourage 
visitation?

9. Is the business listed on the Australian Tourism Data Warehouse 
(ATDW)?

10. Can the entrant be found on at least two other online booking sites 
from their supplied list?



The portal



Portal user guide

https://awards.qualitytourismaustra
lia.com/Content/documentation/2022
/AWARDS%20UserGuide%202022v1-
1.pdf

https://awards.qualitytourismaustralia.com/Content/documentation/2022/AWARDS%20UserGuide%202022v1-1.pdf


The portal https://online.qualitytourismaustralia.com/

https://online.qualitytourismaustralia.com/








New way to insert images
Images are no longer inline (inserted into the spot where you want them) – they just 
support the answer as an attachment.  You insert after each question and can 
hyperlink where you want them to appear.



Help on images

https://awards.qualitytourismaust
ralia.com/Content/documentation/
2022/ImageUploading2403.pdf

https://awards.qualitytourismaustralia.com/Content/documentation/2022/ImageUploading2403.pdf




Follow the blue bar



Written submission



Shae always know the right thing to write.

• Award winning tourism awards writer
• Australian Tourism Award (silver 2021) for the 

National Arboretum Canberra

• Australian Tourism Award (silver 2018; bronze 2019) 
for the Canberra and Region Visitor’s Centre 

• Canberra Region Tourism Award commendation for 
3inFun Canberra (2019)

• Professional freelance editor  and writer
• A tourism student from way backShae lalor

The write path



The big questions

What are your top tips for 
writing a winning submission?



The big questions

What’s your usual writing 
process?



Judge feedback

• Playful and light storytelling makes this submission captivating from 
the beginning!

• Great volunteer quote!

• Good to see the entrant understands how the customer journey starts 
before visitation! A very good response and excellent use of graphics 
to support the case being made. 

• Well done on a fantastic submission! The tone was consistent 
throughout which kept it exciting for the reader.

• Well-written in first-person, creating an intimacy that brings the 
reader along on the journey, with common threads making a cohesive 
submission.

• Your answer captures the feel of the centre and your pride and 
passion in it.

• Providing examples of how you do this added to the quality of your 
response.

• Using headings throughout the submission assisted in both 
presentation and readability/understanding.



Adding emotion.



We envisioned our visitor 
experiences and products with a 
new lens: as helping to alleviate, 

or provide an escape from, the 
worries of the day.

“

”



We live and breathe all that Canberra has 
to offer – its beauty, vitality and 
personality – every single day. We 
unabashedly sing Canberra’s praises; not 
because we have to, but because we want 
to. We’re locals delivering home-grown 
knowledge and experience.

“

”



We know the journey often begins on our 
social media pages or our website, via a 
conversation with a local, or a beautiful 
sunset image seen on a friend’s Instagram 
page.

“

”



It’s all worth the effort when we receive 
an authentic thank you from a visitor, or a 
positive acknowledgement via TripAdvisor. 
An extra bonus is when we receive a 
prestigious award (hint hint…) for all our 
efforts. 

“

”



Getting your 
planning right



Getting your game plan together

1. Review last year(s) submission (If they exist)
2. Put together your important dates and milestones
3. Set your time budget accurately
4. Log into the portal early and see whats involved
5. Link up review PRO (IT Will takes days for approval)
6. Get your business standards done 
7. Collect your assets
8. Get writing 



Create your own Submission review steps

1. Pull together your background and dot point answers
2. Write your first draft
3. have someone else review it
4. Write your second draft
5. Submit for judging review (up to 1 week turnaround)
6. Finalise your submission draft with feedback
7. Submit to portal



Insider tip: RUN A team workshop

• Get everyone in a room for 2 hours
• Print out each submission question on an A3 

piece of paper
• Get everyone around the question to 

contribute ideas, anecdotes and thoughts
• Create a content capture list of all the ideas 

to follow up



Lucky the pANDEMIC is 
over, am I right?





Images (25 max)
1920 x 1280 – high res (10 MB MAX) 
1920 x 1080



So, you must have a few 
questions?
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